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How Meta is Working to Promote Election Integrity 

during the Nigeria 2023 Elections 

At Meta, we know we have an important responsibility when it comes to helping people participate in safe, secure, and 
free elections. As our technologies continue to play a larger role in civic discussions around the world, we continue to 
work hard to prevent abuse of our platforms, especially during elections. 

Here’s what you need to know about some of the steps we are taking to protect and preserve the integrity of the       

Nigeria 2023 elections. 

O1 
Keeping  

People Safe  

• Keeping users safe is our top priority, this is especially important during elections when 
highly charged campaigns can lead to harassment and violence. 

• Since 2016 we have quadrupled the size of the global teams working on safety and        

security to about 40,000 people, and have invested more than $16 billion in teams and 

technology in this area. This also includes over 15,000 content reviewers, who are located 
across the globe, in every major time zone. Collectively, these reviewers are able to review 

content in more than 70  languages—including Yoruba, Igbo and Hausa. 

• We have a global set of rules - called our Community Standards (also available in Hausa) - 
that publicly explain what is and isn’t allowed on Facebook and Instagram. These rules aim 
to keep people safe, while also protecting free expression, and include strict rules on hate 

speech, voter suppression, harassment and inciting violence, amongst others. 

• On WhatsApp, whenever we become aware of Communities engaging in abuse, we will ban 
individual Community members or admins, disband a Community, or ban all members of a 
Community. 

• If someone shares something that you think violates our rules we want to hear about it, 
which is why we have reporting tools available in all our apps so people can let us know and 
we can investigate. If you post something that goes against our rules, we will remove it. 

O2 
Advancing  

Virality  

• On WhatsApp we ban mass messaging outright. We use machine learning to identify and 
ban accounts engaged in mass messaging. People can also decide who can add them to 
WhatsApp groups, which gives everyone the ability to control which groups they are   
added to, which gives more control around their privacy. 

• We’ve also reduced the number of people you can send a highly forwarded message to 

WhatsApp, to just one chat at once, resulting in a 70% reduction in the number of highly   

forwarded messages overall. 

• We’re also encouraging users to check the truthfulness of messages they receive directly 
with trusted and official sources. Through Search the Web people can search text         

contents on Google of highly forwarded messages they receive on WhatsApp. 

• We’ve introduced forward limits to Messenger too, so messages can only be  forwarded 

to five people or groups at a time. 

https://www.facebook.com/communitystandards/
https://blog.whatsapp.com/Keeping-WhatsApp-Personal-and-Private
https://blog.whatsapp.com/search-the-web
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O3 
Combating 

Misinformation 

and false news  

O4 
Increasing the 

Transparency 

of Political 

Advertising  

• We are taking aggressive steps to fight the spread of false news on Facebook and        
Instagram. This includes removing misinformation that violates our Community     
Standards, that could lead to imminent harm, or that could prevent people from voting, 
such as false news related to the dates, location, time, and voting methods. 

• For all other misinformation, we work with over 80 fact-checking organizations that   
review and rate content in more than 60 languages around the world. In Nigeria this   
includes AFP, Africa Check and Dubawa who fact-check content in English, Hausa,    

Yoruba and Igbo. 

• We also attach warning labels to content rated “false” or “partially false” by these fact 

checkers. Content rated “false” or “partly false” receives reduced distribution in           
Facebook’s feed, so people are less likely to see it, with related articles shown from fact-
checkers for more context, and users notified if a story they’ve shared is rated as false. 

• To further educate Nigerians on how to spot false news and the actions to take, we’re 
partnering with local radio stations to create ‘#NoFalseNews’ radio dramas in English 

and Pidgin, and running online ads on Facebook and radio in Yoruba, Pidgin, Hausa and 

Igbo. 

• We believe political debate and discussions should be transparent, which is why over the 
past few years we’ve introduced a number of tools that provide more information on Ads 
focused on Social Issues, Elections or Politics. 

• Advertisers seeking to run political ads in Nigeria must undergo a verification  process to 

prove who they are and that they live in the country, with additional checks made to       
ensure compliance with this policy. 

• Every political ad in Nigeria will also be labelled with a “Paid for by” disclaimer to show 

who’s behind the ad. All ads are added to our Ads Library so that everyone can see what 
ads are  running, information about targeting, and how much was spent, with this fully 
searchable archive storing these ads for seven years. 

• In addition to providing more transparency, we introduced new controls so that people 

can choose to see fewer social issue, electoral, and political ads. When people use these       
controls, they’ll no longer see ads that run with a “Paid for by” disclaimer. 

• This transparency means that political advertising on Facebook and Instagram is now 

more transparent than other forms of election campaigning, whether that’s billboards,          
newspaper ads, direct mail, leaflets or targeted emails. 

O5 
• Since 2017, we have removed over 150 networks around the world for coordinated        

inauthentic behavior including ahead of major elections around the world. 

• We continue to invest heavily in security so we can find and address these kinds of 
threats, and have improved our AI so that we can more effectively detect and block fake 

accounts. 

• We also have specialist teams dedicated to this work who are constantly working to     
identify threats —identifying patterns, researching threat actors, designing new detection 
methods, and looking for any small mistakes from those who want to do harm. 

Fighting Voter 

Interference  

• We have dedicated teams which are already engaged in training and conversations with 
civic stakeholders including: The Independent National Electoral Commission, women 
safety organizations such as TechHer, ElectHer, Nigerian Women’s Trust Fund, WIMBIZ, 
academia and the media to inform them on our work around elections, and to consider any 
initiative to encourage civic engagement. 

O6 
Civic  

Engagement  

© Meta company  

https://web.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=DE&media_type=all
https://web.facebook.com/help/180607332665293?helpref=faq_content&_rdc=1&_rdr

